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»mullet tops
and pants

~»slip dresses
and blazers
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Boston lobster
(from the US), $35
par kilogram, from

(From left) San Miguel ==,
(from Mexico) organic &2

Hokkaido hairy Oceans of Sealood green salsa, 59, and red

crab (from at Pasarbella, salsa, Sﬁ.?ﬂ. from gE
Japan), 3100 to w0 Belmonte Latin Foods. §
$400/kg. Oceans S8 -

of Seafood at JWS

Paszarbella

Terre Exolique
diamond salt with
grater {from
France), $46.50,
from Culina.
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kilogram,
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» Organic charlft from (From left)Huile a?;ﬂ?s:rg;:ﬁia ¢
the US and hairy crabs d'Olive (from Cﬂ&ly{gr&&n cardamonm
from Hokkaido, anyone? Turkey) extra 3 Sor 105, Fom Fe HSoi
These d ' Ea‘ﬁ virgin olive oil or 15g, from Five & Spice
get almost any kind of bitter orange ol
gourmet ingredient, and with natural _
thanks to the many Eaci“’:r":;':-:gﬁg -2
specialty supermarkets at Pasarbella, PR
that have popped up.. —
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Cicely mace (nulmeg
flower ) (from Indonesia)
=4.90 for 10g, fromm Froe &
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- BN, abunch, from MAANDO T g b e
cafe they just : \‘ W, Supemalure, & PINEAPPLE Spice Kitchen at Pasarbelia.
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S$12.2 bunchi, e AT b ) 3! Tea We Adore range of teas (from
Irgm f?. ; $I5 o . i . a “p:}m lr‘l:djal {:hlﬂa Ell"l.'ls ‘“al}". Spnln"
Eugﬂmature_ } o _. ‘:.ﬂ.'. .. ’” h-![mdﬂd in Singﬂp{ﬁe}. S1ESD 519 ED
J . e o $24.50, and premium cordial frarm
/s 5' 5 (from Australia), $15.50. from Cukina.
& The Providore.

THE DEAL WITH FOOD BLOGS

I ' ' e ienle I
They're here 1o stay, but the scene has changed quite a bit. The moslt sophisticated bloggers now use an array of communication IGo1s i
interact with their audience. Il's not just about posting pretly piclures and providing useful information anymore - it's aboul full-on
engagement. They need to suslain conversations and provide a constant flow of content over mulliple platforms. - SU-LYN



